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St. Thomas University 
MAN 510-11 Management Ethics 

 
 

Instructor 

 

The Reverend Professor Raúl Fernández-Calienes, Ph.D. 

Office Phone: (305) 623-2334     E-mail: rfernandez@stu.edu 

Office Hours: By appointment.    Office: Room 105E, Legal Writing Suite, School of Law. 

 

Text (Required) 

 

Boatright, J. R. (2012). Ethics and the conduct of business (7th ed.). Boston: Pearson. 

ISBN 978-0205053131. 

 

Text (Optional) 

 

Boatright, J. R. (1995). Cases in ethics and the conduct of business. Upper Saddle River, NJ: 

Prentice Hall. ISBN 978-0131206014. 

 

Reference Guide (Recommended) 

 

American Psychological Association. (2012). Publication manual of the American Psychological 

Association (6th ed.). Washington, DC: Author. ISBN 978-1433805615. 

 

Course Description 

 

The study of ethics and ethical behavior in public and private organizations is the fundamental 

purpose of this core course, which also explores broad areas of social responsibility to others in 

the enterprise, customers, the community, and the preservation of the environment. 

 

Objectives 

 

By using a variety of learning and teaching methods, students will 

 

 Identify, analyze, and apply traditional ethical theories; 

 evaluate the effect of culture on ethical issues; 

 identify, discuss, and assess current ethical issues or dilemmas in local, regional, 

national, and international arenas; 

 explain and assess conflicts between business practices and social justice; 

 analyze case studies by applying traditional theories and approaches; 

 synthesize theory and practical application to develop a personal code of ethics; and 

 develop or enhance skills to help them apply ethical principles in their professional 

lives. 
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Instructional Techniques 
 

Instructional techniques may include the following: 

 

Article Analyses 

Assigned Readings 

Blackboard 

Component 

Case Studies 

Cooperative Learning 

Guest Lectures 

Guided Discussions 

Peer Feedback 

Presentations 

Projects 

Quizzes 

Research Paper 

Videos 

Web Resources

 

Library Use and Information Literacy Assignment 
 

Part of the expectation for this course involves students using library resources and focusing on 

information literacy. For all of their assignments, students should use various mediums of 

information including books, e-books, academic journals, magazines, newspapers, archival and 

primary source materials, audio-visual materials, and other electronic materials. Students should 

explore these kinds of materials by making connections between them, working in multi-

disciplines, and producing assignments that blend both analysis and creativity. Students should 

go to the library, either in person or virtually, for bibliographic instruction and assistance. 

 

Student Learning Outcomes and Assessment 

 

 Develop leaders who contribute to the economic and cultural vitality of the regions 

they serve (institutional student learning outcome). 

 Develop skills to manage effectively today’s organizations by using applied 

behavioral science concepts (program student learning outcome). 

 Obtain knowledge from curriculum core knowledge and skill foundation with 

concepts and theories combined with practical applications (program student learning 

outcome). 

 Achieve all the specified student objectives listed above as evidenced by successful 

completion of all required tasks and assignments (course student learning outcomes). 

 

Schedule of Activities and Assignments (See below.) 

 

Class Guidelines 
 

Welcome 
 
Welcome to Management Ethics! This syllabus provides you with specifics about the course, 

assignments, grading, procedures, expectations, and other information. You must read this entire 

syllabus carefully and then send an e-mail message to the Instructor acknowledging that you 

have read it. 
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Grading 
 

Assignment Point Values 

 

Assignment Due Date No. & Type Points 

Each 

Total 

Points 

Participation in Class Discussions 

Quizzes 

Presentation #1-Chapter Information 

Memorandum 

Presentation #2-Managerial Briefing 

                          (or Research Paper) 

Weeks 1-9 

Weeks 2-9 
Weeks 2-9 

Week 5 

Week 9 

  9 Class Sessions 

  8 Quizzes 
  1 Presentation 

  1 Memorandum 

  1 Presentation 

     (or 1 Paper) 

2 

2.5 
12 
20 

30 

18 

20 
12 
20 

30 

Total - - - 100 

 

Grading Scale 

 

93-100 points = A 
90-92 points = A- 

87-89 points = B+ 

83-86 points = B 

80-82 points = B- 

77-79 points = C+ 

73-76 points = C 

70-72 points = C- 

67-69 points = D+ 

60-66 points = D 

  0-59 points = F

Partial points round to the nearest full point (e.g., 79.4 → 79, which leads to a grade of C+; 

79.5 → 80, which leads to a grade of B-). 

 

Format for All Course Assignments 

 

The required format for all course assignments (e.g., memorandum, presentations, and research 

paper) is that of the American Psychological Association (“APA style”). For more information 

about this style, see the Reference Guide on page one of this Syllabus. If an assignment does not 

follow the APA style, it will receive a penalty of up to a 10% grade deduction. 

 

Requirements for Specific Assignments 

 

Students should keep a copy of every written assignment they produce until the end of the 

semester. 

 

Presentation #1 – Chapter Information 

 

Each student must create and deliver a 15- to 20-minute presentation to the class of the 

information in one of the chapters in the course textbook. This presentation must make use of (1) 

a spoken component (e.g., class discussion, lecture, question and answer, panel, roundtable) and 

(2) an audiovisual component (e.g., original PowerPoint slides, Prezi, very brief videos). 

Students may work in a team of two or three people (depending on the number of people 

enrolled in the class), and each student who works on a team must lead at least one part of the 

presentation. 

 

 

 



MAN 510 - 4 
 

 

 

Memorandum 

 

Each student must write a Memorandum that must be at least 1,000 words and no more than 

1,500 words, in active voice, typed, single-spaced, justified, one-inch margins, Times New 

Roman 12-point font, in APA style, including an Executive Summary (50 words minimum and 

100 words maximum), Keywords (3 terms minimum and 5 terms maximum), References (2 

references minimum and no maximum), and any relevant appendixes. The Instructor will 

identify the topic and details during the term. Each student must submit this Memorandum by the 

beginning of Week 5 of the course electronically via e-mail to the Instructor. 

 

Presentation #2 – Option A – Managerial Briefing  

 

Each student must create and deliver a 10-15 minute presentation to the class of a Managerial 

Briefing, which must make use of (1) a spoken component (e.g., class discussion, lecture, 

question and answer, panel, roundtable) and (2) an audiovisual component (e.g., PowerPoint, 

Prezi, very brief video). Students may work in a team of two people, and each student who works 

on a team must lead half of the presentation. The Instructor will identify the topic and details 

during the term. 

 

Presentation #2 – Option B – Research Paper 

 

Instead of presenting a Managerial Briefing, a student may choose to write and submit a course 

Research Paper, which must be at least 3,000 words and no more than 3,500 words, in active 

voice, typed, single-spaced, justified, one-inch margins, Times New Roman 12-point font, in 

APA style, including an Abstract (50 words minimum and 100 words maximum), Keywords (3 

terms minimum and 5 terms maximum), and References (7 references minimum and no 

maximum) as well as any relevant tables, figures, and appendixes. Examples of manuscripts in 

this format are available in the Journal of Multidisciplinary Research (http://jmrpublication.org). 

Each student who chooses this option must complete the following: (1) secure approval of the 

Instructor by the beginning of Week 5 of the course as to the specific topic, scope, and title of his 

or her Research Paper; (2) submit an outline of the Research Paper by the beginning of Week 6 

of the course and a draft of the Research Paper by the beginning of Week 8 of the course; and (3) 

submit the completed Research Paper by the beginning of Week 9 of the course electronically 

via e-mail to the Instructor. 

 

Attendance and Tardiness 
 

Attendance and participation are an important part of each student’s grade for this course and 

consist of being present, turning in assignments, and actively participating in all interactive 

course related activity with other students, guest lecturers, and the Instructor. A student 

performing below average or missing assignments may be referred to the Program Director, 

Department Chairperson, Assistant Dean, Associate Dean, or Dean. It is the student’s 

responsibility to secure course information and requirements from the Blackboard site. The 

Instructor will grade certain course assignments based on when these arrive electronically (the 

date and time Blackboard indicates), so if there is some problem with submitting (for example, a 

student typed the Instructor’s e-mail address incorrectly, a student forgot the attachment, or an e-



MAN 510 - 5 
 

 

 

mail message simply did not go through for some reason), the Instructor cannot take that into 

account and still be fair to everyone. The Instructor will use the date and time the assignment 

arrives as when the student submitted it. No partial, additional, or makeup work is possible. If a 

student needs an absence, he or she is to contact and arrange with the Instructor far in advance. If 

an assignment does not arrive by the time and date it is due, it is late, and it will receive a penalty 

of up to a 10% grade deduction for each day it is late, and eventually, it may earn zero points. A 

student may make a prior arrangement with the Instructor to avoid such a penalty. 

 

Plagiarism Policy 
 

Students in this course must adhere to the St. Thomas University “Academic Code of Conduct.” 

See the following excerpt: “The academic community places the highest values on truth, and the 

quest for knowledge, and respect for others in an atmosphere of academic excellence. Both 

faculty and students are expected to maintain the highest standards of academic honesty to 

present work that is genuinely their own. Academic dishonesty undermines the establishment of 

the Judeo-Christian environment sought by St. Thomas. Therefore, faculty and students will 

neither commit nor tolerate cheating, plagiarism, or any other form of academic dishonesty” 

[Source: St. Thomas University. (2013). Faculty handbook 2013-2014. Miami, FL: Author, p. 

88.] Not adhering to the Academic Code of Conduct may result in very serious consequences 

including referral to the Program Director, Department Chairperson, Assistant Dean, Associate 

Dean, Dean, or Provost, and it could lead to expulsion from the course or from the university. 

 

The Instructor will process all written assignments through Blackboard’s SafeAssign feature. If a 

student’s assignment produces an unacceptable SafeAssign report, it may earn zero points. 

 
Supplemental Resources List 
 

Supplemental resources on the topic of this course include the following: 

 

Books (Reference) 

 

Becker, L. C., & Becker, C. B. (2013). The encyclopedia of ethics (2nd ed.). Hoboken, NJ: 

Taylor and Francis. 

Werhane, P. H., & Freeman, R. E. (2005). The Blackwell encyclopedia of management: Business 

ethics. Malden, MA: Blackwell Publications. 

 

Books 

 

Audi, R. (2009). Business ethics and ethical business. New York, NY, and Oxford, England: 

Oxford University Press. ISBN: 978-0-19-536910-6. 

Ciulla, J. B., Martin, C., & Solomon, R. C. (Eds.). (2014). Honest work: A business ethics reader 

(3rd ed.) New York, NY, and Oxford, England: Oxford University Press. ISBN: 978-0-

19-994420-0. 

Martin, C., Vaught, W., & Solomon, R. C. (Eds.). (2010). Ethics in the professions: A reader for 

professional ethics. New York, NY, and Oxford, England: Oxford University Press. 

ISBN: 978-0-19-532668-0. 
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Academic Journals 

 

Business and Other 

Business and Professional Ethics 

Business Ethics: A European Review 

Business Ethics Quarterly 

Business and Society Review 

Electronic Journal of Business Ethics 

Ethics and Information Technology 

The Hastings Center Report 

International Journal of Business Governance 

and Ethics 

International Review of Information Ethics  

Journal of Business Ethics 

Journal of Business Ethics Education 

Journal of International Business Ethics 

 

General 

Advances in Bioethics 

American Journal of Bioethics 

Ethical Perspectives 

Ethics 

Ethics and Medicine 

Ethics & Politics 

Journal of Ethics 

Journal of Lutheran Ethics 

 

Legal 

Cardozo Public Law, Policy & Ethics Journal 

Criminal Justice Ethics 

Ethics: An International Journal of Social, 

Political, and Legal Philosophy 

The Georgetown Journal of Legal Ethics 

Journal of Ethics & Social Philosophy 

Journal of Media Law & Ethics 

Legal Ethics 

Notre Dame Journal of Law, Ethics & Public 

Policy 

Yale Journal of Health Policy, Law, and 

Ethics 

 

 

Audio-Visual Resources 

 

DR TV (Television Station: Copenhagen, Denmark), Films for the Humanities & 

Sciences, & Films Media Group. (2010). The dark side of chocolate: Child 

trafficking and illegal child labor in the cocoa industry. New York, NY: Films 

Media Group. 

Films for the Humanities & Sciences, Films Media Group, & MacNeil/Lehrer 

Productions. (2006). Newshour business ethics anthology. New York, NY: Films 

Media Group. Internet Videos, 360 minutes. 

Films for the Humanities & Sciences, Films Media Group, & University of Notre Dame. 

(2005). Business ethics: Truth in advertising. New York, NY: Films Media 

Group. 

Films Media Group. (2002). Ethics in corporate America: A crisis of credibility. 

Lawrenceville, NJ: Films Media Group, 36 mins. 

Global ethics. (2011). New York, NY: CultureQuest Business. DVD Video, 12 minutes. 

Moyers, B. D., McCarthy, B., Films for the Humanities & Sciences, & Public Affairs 

Television. (2004). Ethics in the workplace: Joanne Ciulla. Princeton, NJ: Films 

for the Humanities & Sciences, Inc. 

Murad, M., Pinkston, R., Rather, D., Films for the Humanities & Sciences, & CBS News. 

(2004). Legacy of shame: Migrant labor, an American institution. Princeton, NJ: 

Films for the Humanities & Sciences. 
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Television Show 

 

Religion & Ethics Newsweekly, Thirteen/WNET New York, 1997-present. 

 

Websites 

 

Canadian Business Ethics Research Network (CBERN), http://www.cbern.ca/ 

Edmund J. Safra Center for Ethics (Harvard University), http://www.safra.harvard.edu 

Ethics Resource Center (ERC), http://www.ethics.org/ 

“Ethics Updates” and “Guides to Writing Ethics Papers” (University of San Diego) 

http://ethics.sandiego.edu/Resources/AnalyzingArguments/index.asp 

Globethics & Institute for Global Ethics, http://www.globethics.net/ 

The Hastings Center (Bioethics), http://www.thehastingscenter.org/ 

 

Other 
 

Reading Assignments 
 

You should complete all reading assignments and be ready to participate actively in discussions 

prior to the relevant due date (see the Schedule of Activities and Assignments below). 

 

Participation 
 

Participation in all course activities is a very important element of this course, is a basic 

expectation, and counts for part of your grade. Course participation consists of active and 

respectful involvement in class discussions, presentations, peer feedback, postings, replies, 

projects, and other interactions. The course grade takes into account quality, quantity, and 

timeliness of student participation. Absence, disrespectfulness, non-participation, and passive 

participation in course activities all lower your chances of earning a passing grade. 

 

Student’s Use of Cell Phones and Pagers Policy 

 

“Belief in the value of the educational process and acceptance of the importance of learning, 

coupled with respect for fellow students and the instructor dictate that cell phones and pagers be 

turned off or put in vibrate or visual mode for all classes and in the Library at all times. Except in 

the case of emergency with prior consent of the instructor, answering calls or talking on the 

phone while classes are in progress is prohibited. (Passed Faculty Forum 4/26/01)” (Graduate 

Catalog, STU). 

 

Course Changes 

 

The Instructor reserves the right to change, modify, alter, add to, or delete from the content of 

any assignment or requirement during this course, at any time. The Instructor does not permit 

makeup course work, partial credit, or extra credit course work. 
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Additional Support 
 
Academic Enhancement Center (“AEC”) – offers courses of instruction in the skill areas of 

writing, reading, English as a Second Language, and others. Its qualified personnel offer 

individualized and small group instruction to St. Thomas University students wishing to 

improve their basic skills. In addition, the AEC offers placement-testing services (such as 

ELLIS-English Training Software) to all graduate applicants. The AEC is located in the 

Institute for Workforce Enhancement Building (on the southwest side of the O’Mailia 

building) and is open Monday through Friday (call for hours). Students can attend in 

person, telephone (305) 628-6563, or go to the AEC Website (http://www.stu.edu/aec). 

 

University Writing Center (“UWC”) – provides St. Thomas University students help with writing 

issues. Students can work one-on-one with personnel trained in all aspects of writing, 

from brainstorming to drafting, revising, editing, research, documentation, and 

proofreading. The UWC is located in the Kennedy Building, Room 209-B, and is open 

Monday through Friday (call for hours). To get an appointment for general assistance 

with written assignments, students can attend in person, telephone (305) 628-6607, or go 

to the UWC Website (http://www.stu.edu/uwc). 

 

University Library – offers assistance with research for students. Qualified library staff can help 

with locating and using many kinds of print and electronic resources including many 

searchable databases (e.g., e-encyclopedias, e-books, e-journals, print journals and 

magazines, newspapers). The Library is open seven days per week (call for hours). 

Students can attend in person, telephone (305) 628-6667, or go to the Library Website 

(http://www.stu.edu/library). 

 

Office of Information Technology (“OIT”) – provides several kinds of technical, training, 

telephone support, and consulting services. St. Thomas University students can attend in 

person, telephone (305) 628-6610, send an e-mail to helpdesk@stu.edu, or go to the OIT 

Website (http://www.stu.edu/oit). 

 

Severe Weather Information 
 
In case of severe weather or other emergencies that may disrupt regular university operations, 

please consult the following: 

 

STU Safety and Emergency Handbook (available at the Office of Human Resources) 

STU Emergency Information Line 877-STU-PLAN = (877) 788-7526 

STU Website http://www.stu.edu  &  http://www.stu.edu/emergency 

Local media outlets Local radio and television stations. 

http://www.stu.edu/aec
http://www.stu.edu/uwc
http://www.stu.edu/library
mailto:helpdesk@stu.edu
http://www.stu.edu/oit

